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Many other people are not bigoted, but simply 
oblivious to racial inequality and the hidden privi-
leges that whites experience in U.S. society. They do 
not want to hear about the realities of racial inequal-
ity. In fact, they maintain that race no longer matters. A 
racial ideology that grew out of opposition to affirma-
tive action programs in the 1980s, the color-blind ide-
ology is now the dominant racial ideology in the United 
States (Bonilla-Silva 2009; Brunsma 2006; Korgen and 
Brunsma 2012). Promoters of the color-blind ideol-
ogy maintain that we should all act as though we are 
“color-blind” when it comes to race and avoid the topic 
in personal interactions.

In an award-winning book, white sociologist Joe 
Feagin has analyzed how the “white frame”—the 
lens through which whites view history and under-
stand everyday life—shapes what white people see. 
He documents the many ways that lens is so much 
a part of the socialization process that it is like water 
to fish—it is the unnoticed, unconscious environment 
in which we live. Unfortunately this frame involves 
assumptions that reinforce images, ideologies, inter-
pretations, narratives, and emotional triggers that sus-
tain white privilege. It in fact blinds white people to 
subtle realities so that it is entirely impossible for them 
to actually be color-blind (Feagin 2012). Further, for 
many people, their blackness or brownness is so inte-
gral to their identity that to say one is “color-blind” is to 

fail to see the whole person. They feel they are being 
made invisible and forced to be part of the main-
stream culture—to be assimilated (Dalton 2012; Dyer 
2012; Feagin 2012). 

Those who have a color-blind perspective on race 
do not notice the fact that whites in U.S. society have 
many “invisible” or nonobvious privileges (Rothenberg 
2011). Consider the following privileges that most 
people who are part of the dominant group take for 
granted (McIntosh 2002:97–101):

•	 I can avoid spending time with people who mis-
trust people of my color.

•	 I can protect my children most of the time from 
people who might not like them.

•	 I can criticize our government and talk about how I 
fear its policies and behavior without being seen as 
a cultural “outsider” or not patriotic.

•	 I can easily buy posters, postcards, picture books, 
greeting cards, dolls, toys, and children’s maga-
zines featuring people of my race.

•	 I can arrange my activities so that I will never have to 
experience feelings of rejection owing to my race.

Thinking Sociologically
What is your reaction to this list? How does your  
own racial and ethnic background influence your  
reaction?
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Hate groups by type
and number
General Hate (190)
Neo Nazi (170)
Ku Klux Klan (152)
White Nationalist (146)
Black Separatists (140)
Racist Skinheads (133)
Christian Identity (55)
Neo-Confederate (32)

FIGURE 8.4   Active Hate Groups in 2013

Source: Active Hate Groups in the U.S., 2012 is reprinted with permission and  originally appeared in The Atlantic—The Geography of Hate by Richard 
Florida, May 2011.  Map by Zara Matheson, Martin Prosperity Institute.

http://www.martinprosperity.org/



